TABLE 2

EXAMPLES OF THE RHETORI CAL COPERATI ON OF REPETI TI ON | N MAGAZI NE ADVERTI SEMENTS

Recent i nstances

For mal d assi cal Brand, product
el ement term Brief description Text & source
. Sound A. Rhynme Repetition of syllables at KitchenAid. For the way KitchenAid
end of words it's made refrigerator
(GL2)
Performax protects to Pennzoi |l not or
t he max oil (SI2)
Don't ness that dress Ban deodor ant
(Ca1)
B. Chine Keywords in a phrase begin A tradition of trust Merrill Lynch

C. Assonance &
alliteration

with identical consonants

Three or nore repetitions of
a vowel or consonant

The best in the business

A passion for perfection

The power of color is
your s

Now Stouffer's makes a
real fast real nean | ean
cui si ne

No one knows the | and
like a Navajo

br oker age (BW2)

AT&T tel ecom
muni cati on ( BW2)

Luf t hansa
airlines (BW)

Canon copi ers
(BV2)

Stouffer's
frozen di nner
(Cx2)

Mazda 4 wheel
drive (CD1)



1. Words A. Anaphor a

B. Epi strophe

C. Epanal epsi s

D. Anadi pl osi s

I1l. Phrase A
structure

Pari son

Repetition of words at the
begi nni ng of phrases

Repetition of words at the
end of phrases

Repetition of a word toward
t he begi nning and end of a
phrase

Repetition of a word toward
the end of one phrase and
t he begi nning of the next

Mar ked parall el i sm between
successi ve phrases; often

i nvol ves use of one or nore
enbedded repeated words

Early treatmnent.
Early cure

Choose to be your npst

beautiful. Salon
beauti f ul
Smart phone smarts

Utra
you feel

Kl eenex U tra.
softness is al

You never had it so
easy. Your tires never
had it so good.

The quality you need.
The price you want.

The protection you need
in the colors you want

Gyne Lotrimn
medi ci ne (P1)

Sal on Sel ecti ves
hai rcare (CQ2)

AT&T tel ecom
muni cati ons

(BW)
Kl eenex faci al
tissue (GH2)

Not ouch tire
cl eaner (CD1)

Kmart stores
(SI'1)

Sal |y Hansen
nai | poli sh (CQ2)

NOTE.

See note to Table 1 for explanation of sources.



TABLE 3

EXAMPLES OF THE RHETORI CAL OPERATI ON OF REVERSAL | N MAGAZI NE ADVERTI SEMENTS

Recent i nstances

Cont ent d assi cal Brand, product
el ement term Brief description Text & source
. Syntax A. Antinmetabole A pair of words in a phrase Stops static before Bounce fabric
is repeated in reverse order static stops you sof tener (GH2)
Because after all is said Mcrosoft
and done, it's easier sof tware (BW)
done than said
It says what it does. Li sterine
It does what it says. nmout hwash ( P1)
1. Semantic A. Antithesis Bi nary opposites are Add d or ox. d orox bl each

i ncorporated into a phrase

Subtract dirt.

We got hot prices on coo
stuff

Easy on eyes. Tough on
tangl es

(GH1)

Musi cl and stores
(P2)

Pert Pl us
shanpoo (GH2)

NOTE. See note to Table 1 for explanation of sources.



TABLE 4

EXAMPLES OF THE RHETORI CAL OPERATI ON OF DI SPLACEMENT | N MAGAZI NE ADVERTI SEMENTS

Recent i nstances
For mal Brand, product
el enent Classical term Brief description Text & source
I. Cdaim A. Hyperbol e Exaggerated or extrene Peter Rabbit cones to Bradf ord Ex-
extremty claim vivid life on a hand change Col | ect -
pai nted treasure i bles (G2)
The best. Al the tine. S&W canned
food (P2)
Not hi ng beats a Budwei ser beer
Budwei ser (Sl1)
B. Litotes M ni mi zed or under st at ed It just feels right Mazda aut onobil e
claim (P2)
It takes a little nore Chanpi on
to make a chanpi on sportswear (SI1)
Il1. Assertive A. Rhetori cal Asking a question so as to I's sonething mssing in Puri na dogfood
force guestion make an assertion your dog's food? (GH2)

Don't you have sonet hing
better to do?

VWho says you can't have

it all?

Hew et t - Packar d
pl ai n paper fax
(P2)

Fruit of the
Loom under wear
(P1)



B. Epanorthosis Maki ng an assertion so as

to call it into question

There's one big

di fference between

Vi ceroy and the others.
The price

Chances are, you'll buy
a Ranger for its val ue,
econony and quality.

Yeah, right.
You don't have to own a
Mer cedes, Lexus or BMW

to appreciate the new
Concorde. But it helps

Vi cer oy
cigarettes

Ford pi ckup
(CDh1)
Chrysler

aut onpbhi |l e

V. Center- A. Metonym Use of a portion, or any You're | ooking at 2 Hormel frozen
peri phery associ ated elenent, to sl unber parties, 3 food (GH2)
represent the whole m dni ght raids, 5
unexpect ed guests, 1
| ate snooze and 1
super bow
You're better off under Travel er's
the unbrella i nsurance (BW)
There's a brownies worth Kraft mayonnai se
of fat in every spoonful (GHL)
of Best Foods
NOTE. See note to Table 1 for an expl anati on of sources.



TABLE 5

EXAMPLES OF THE RHETORI CAL OPERATI ON OF DESTABI LI ZATI ON | N MAGAZI NE ADVERTI SEMENTS

Recent i nstances

Brand, product

Formal el enent Classical term Brief description Text & source
. Simlarity A. netaphor Substitution based on It puts the wind in your ad Spice
under | yi ng resenbl ance sails deodor ant (Sl 2)
Say hello to your child' s Johnson &
new bodyguar ds Johnson bandai ds
(GH1)
Sci ence you can touch Jergens skin
care (C2)
B. pun Substitution based on
(general) accidental simlarity
1. pun One word can be taken in Make fun of the road Ford autonobil e
(homonym two senses (CD2)
The right contacts Envi si on con-
tact lens (P2)
How to make a hone run Wi rl poo
appl i ances (G12)
2. pun Repeating a word in two Today's Slins at a very M sty ultralight

(ant anacl asi s)

di fferent senses

slimprice

Nobody knows the athletes
foot like the Athletes
Foot

Skin things that do

cigarettes (C2)

At hl et es f oot
shoe store (Sl 2)

Buf puf skin care



Qpposi tion

3. pun
(syll epsis)
4. pun

(resonant)

A. par adox

B. Irony

A verb takes on a different
sense as clauses it
nodi fi es unfold

A phrase is given a
different nmeaning by its
juxtaposition with a
picture

A self-contradictory, false
or inpossible statenent

nmeans the
is said

A statenent that
opposi te of what

t hi ngs

He drives a car
bar gai n hard,
to distraction

fast, a
and wonen

Built to handle the years
as well as the groceries

It's too bad other brands
don't pad their shoes as
much as their prices

W1l bite when cornered

[ picture of car splashing
up water as it nakes a
turn]

This picture was taken by
sonmeone who didn't bring
a canera

Mark McGare hit 42 hone
runs | ast year. But we
hel d t he bat.

For twenty years, the
wi nners at |ndy haven't
changed their tires

Laugh at our expense
[ acconpani ed by di scount
coupon on conedy vi deo]

Just anot her whol esone
famly sitcom[nal e | ead
I'icking cream off thighs]

W spent years devel opi ng
this incredibly confort-
abl e contact |ens, and
this is how you treat it
[finger flicks | ens away]

(Ca1)

Si | houette books
(GL2)

Frigidaire re-
frigerator (GH2)
Keds shoes (GH2)

CGoodyear tires
(CD2)

Kodak film (P1)

Franklin batting
gl ove (Sl 2)

Goodyear tires
(CDh1)

Pepsi cola (SI1)

HBO cable tv
(COaL)

Accuvue
di sposabl e
contacts (P1)




NOTE. See note to Table 1 for an expl anati on of sources.



